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Partnership Survey 2014 Response Summary 

Total Started Survey: 81 
Total Finished Survey:  81  (100% Completion) 
Overall Average Score:  83% 

1. Please enter your organization name here.  

  answered question 81 
  skipped question 0 
 

2. Please enter your level of agreement with the following statement:  

  answered question 81 
  skipped question 0 

I receive a return on my investment with FLTA  

 Strongly Agree     Agree             Neutral           Disagree     Strongly Disagree Rating/Count 

 20.99% (17)  61.73% (50) 13.58% (11) 1.23% (1) 2.47% (2)        81 

Other or Neutral (please specify) - 4 Responses 

1. The past 2 years is honestly the 1st time we have had interaction with FLTA reaching out to us. In the past 
we NEVER heard from, had a visit, a call anything from an FLTA employee. Director of Sales has truly 
turned our thoughts around. In the past we had all of our hotels as members and we dropped all of them due 
to lack of response. FLTA Director of Sales guaranteed us we would not be disappointed, we added 3 back 
into the FLTA program and have not been disappointed. Barb has made sure to inform us of opportunities 
up and coming, events and such.  

2. Not sure, I get spurts of activity then quiet.  
3. We do not get you the information for us to take advantage of your offerings. We need to figure it out on our 

end. Any help would be appreciated. Thanks. 
4. We are a local government so it is hard to know!  

 
3. Please indicate your level of agreement with the following statement:  
  answered question 81 
  skipped question 0 

As a partner I feel informed about FLTA opportunities, plans, committees, 

and activities that could help me grow my business   

Strongly Agree    Agree            Neutral       Disagree  Strongly Disagree      Rating/Count 

 40.74% (33) 50.62% (41) 7.41% (6)       0% (3)       1.23% (1)  81 

Other or Neutral (please specify) - 4 Responses 

1. Barb does a great job of informing us and recommending options to consider!  
2. I receive the e-mails   
3. Always getting your information  



 

2 
 

4. Sometimes I do not have the time to read my e-mails or ask questions about the opportunities that would 
best serve my smaller business. 

 
4. What is the best way for FLTA to communicate with you?  
  answered question 81 
  skipped question 0 

  What is the best way for FLTA to communicate with you? 

 Standard Email E-Newsletter Postal Service Rating/Count 

67.47% (56)  30.12% (25)     2.41% (2)        81 

Other (please specify) – 4 Responses 

1. Phone  

2. Phone calls are always appreciated as follow up  

3. Email is fine too!  

4. Email, postal and telephone  

 

5. Did you participate in programs offered by FLTA in 2014?  
  answered question 81 
  skipped question 0 

  Response Percent Response    Count 

      Yes            72.29%            60 

                     No             19.28%            16 

   Unsure  8.43%              7 

Comments – 5 Responses 

1. I am new to the company, I personal didn't participate in programs.  
2. Some  
3. Would participate in more, but the distance/time commitment is an issue.  
4. Please note that [individual name] is no longer here, please e-mail to Town Clerk. Thank you  
5. Only with a page link, I don't believe that I have participated in any other. 

 

6. Please check all the programs that you participated in with FLTA in 2014.  
  answered question 78 

  skipped question 3 

  Response        Percent          Count 

Thruway Center Brochure Distribution    16.25%    13 
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AAA/CAA Program      15%    12 

Consumer Travel Show Brochure Distribution     12.5%    10  

Consumer Travel Booth Sponsorship Attendance   2.5%    2 

Trade Show (ABA, Heartland, RSA) Brochure Distribution  7.5%    6 

Trade Show (ABA, Heartland, RSA) Booth Sponsorship 2.5%    2 

Annual Literature (Brochure) Exchange    48.75%                39 

Annual Holiday Party     27.5%                22 

Other Networking Event    7.5%    6 

Travel Guide Advertising     37.5%    30 

Group Travel Planner Advertising   15%                                          12 

Vacation Fun Lead Generator     5%    4 

FLTA Partner Newsletter Advertising    0.0%    0 

FLTA Public Newsletter Advertising    2.5%    2 

Exclusive Newsletter     0%    0 

Advertising on FingerLakes.org     16.25%    13 

Coupons on FingerLakes.org     3.75%    3 

Olive Bone Studios Video Production   1.25%    1 

Cooperative Advertising  (USOC, Route 15 Advertising) 6.25%    5 

Hosted a Media Visit     10%    8 

I DID NOT Participate in any additional FLTA Programs 20%    16 

Other/Comments – 9 Responses 

1. I would like to host a media event or visitor  

2. Many more - unknown. Under the direction of [name]  

3. 2014 Finger Lakes Regional Travel Guide listing  

4. Budget is always a consideration for me  

5. I am not positive which ones we participated in.  

6. This list reminds me to take advantage of additional opportunities!  

7. Packages and Coupons...plan to participate more by adding packages and listing coupons.  

8. Shame on us- We need to participate  

9. Bonnie Hayes gets what we need for our tourism room when she attends.  
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7. Please indicate your level of agreement with the following statement:  

  answered question 81 
  skipped question 0 

I feel that FLTA uses technology (e.g. web presence, email, Facebook, 

Twitter) appropriately and advantageously. 

Strongly Agree     Agree             Neutral     Disagree Strongly Disagree Rating/Count 

     26.51% (22)   61.45% (51)    12.05% (10)   0% (0)     0% (0)                     81 

Comments (please specify) - 2 Responses 

1. I think there is room for improvement in social media  
2. I am only familiar with the emails  

 

8. Please indicate your level of agreement with the following statement:  
  answered question 81 
 skipped question 0 

FLTA's advocacy on legislative issues at the Federal, State, and County 

level is helpful and/or effective. 

Strongly Agree           Agree   Neutral          Disagree      Strongly Disagree            Rating/Count 

 16.05% (13)      41.98% (34) 39.51% (32)          1.23% (1) 1.23% (1)  81 

Comments – 11 Responses 

1. Somehow I am missing information about this. Sometimes too busy running the business to read.  

2. I am not really aware of FLTA's advocacy in these areas.  

3. Not informed enough about this activity to respond, but I'm sure FLTA staff are doing their job!  

4. Sorry, don't keep track  

5. I am not sure what is done but I assume it is helpful and effective!  

6. I am not aware of what they are doing regarding advocacy. But glad to hear they are doing it!  

7. Unfortunately, I don't pay much attention to that side of the organization.  

8. I did not even know that FLTA did any kind of advocacy  

9. I'm not really fully aware of the advocacy on that level.  

10. Have not followed  

11. I am not informed of these  

 
9. Please indicate your level of agreement with the following statement:  
  answered question 81 
  skipped question 0 
 When I call FLTA's offices, I find the staff helpful and friendly. 

 Strongly Agree       Agree            Neutral       Disagree Strongly Disagree         Rating/Count 
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 56.1% (46)    36.59% (30)  7.32% (6)        0% (0)    0.0% (0)     81 

10. Please indicate your level of agreement with the following statement: 

  answered question 74 
  skipped question 9 

  Overall, I am satisfied with the services provided by FLTA. 

Strongly Agree     Agree Neutral       Disagree Strongly Disagree Rating/Count 

 43.24% (32) 40.54% (30) 16.22% (12)     0% (0)     0.0% (0)   74 

11. Please use this section for any other comments you may have regarding the 
Finger Lakes Tourism Alliance. 
  answered question 24 
  skipped question 59 
  Response Count - 24 

1. Love to work with FLTA and its staff. Helpful, innovative, capable and always great!!  
2. The commitment of the staff at all levels to the mission of FLTA is as high as any I have experienced. And 

we benefit! Thank you!  
3. I wish we had the resources to take greater advantage of your services! Thanks for everything you do.  
4. I am happy to see how the organization has grown in the last two years, especially. I would like to be more a 

part of the trade shows, but sometimes find that my winter budget does not allow me and during the season, 
I am busy here at the bed and breakfast. 

5. Advertise on TV / Radio in markets within a 6 hr drive with the sole purpose of driving traffic to your web site. 
6. Jessica is also a huge help and has saved me a couple of times by making sure that I get everything in that 

is needed - on time!!!  
7. We greatly appreciate the FLTA staff's professionalism and courteousness 
8. I always appreciate a phone call. It would also be nice to hear from our sales rep with stats on the programs 

we've purchased throughout the year instead of just at the year end when we're asked to renew.  
9. The one media person we sponsored was definitely taking advantage of a free overnight at our lodging, but I 

believe that was 2 yrs. ago. I informed the office. Nothing came of it for us.  
10. I feel we should be doing more with FLTA  
11. Finger Lakes Tourism Alliance does a great job!!  
12. I would like to attend the programs offered by FLTA in 2015  
13. The organization of the travel guide is hard to follow. if you are staying in a specific town, it helps, but unless 

you search through all listings, it is very hard to find other listings. The "Community Listings" Should be color 
coded along the top of the pages to help with the region and each region should be organized by category. 
i.e. Winery, Hotel, Attraction. and NOT by town. The Finger Lakes area is large, some towns are very small 
and a business paying for the spot in the guide in a small town gets lost in the ocean of information.  

14. FLTA is our number one referral service (per our website statistics of connections), and the most effective 
site for advertising our biking support. Thank you!  

15. We appreciate our partnership with FLTA! Thanks for all you do for us.  
16. Having taken over the position of Communications Director last September, I hope to work more closely with 

FLTA as appropriate throughout 2015. 
17. I did not see any business increase generated by the Finger Lakes Tourism Alliance in 2014.  
18. It would be great to have some truly affordable bundled advertising packages available to small nonprofits 

with very restricted marketing budgets. We would love to have ads in all your publications/website/e-
newsletter and have brochures distributed at shows/Thruway/etc., but each one of these is an additional 
cost over membership which provides just our basic listing. An affordable nonprofit advertising bundle would 
be attractive to an organization like ours and could gain additional advertisers for FLTA.  

19. Y'all Rock!  
20. I continue to feel very frustrated that almost every service FLTA offers to me as a member comes with a 

high additional cost  
21. I would like to see more program offerings during the off season to generate visitation outside summer. 
22. We need help in getting involved. Thanks for all you do  
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23. I have not used any services other than placing ads  
24. I also own [business name] in Palmyra NY and would like to be listed in guide, website, etc. Are we not 

members thru Wayne County Tourism?  

 


