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Partnership Survey 2015 Response Summary 
 
Total Started/Finished Survey: 93 

1. Please enter your organization name here.  

  answered question 93 
  skipped question 0 
 

2. Please enter your level of agreement with the following statement:  

  answered question 93 
  skipped question 0 

I receive a return on my investment with FLTA  

 Strongly Agree     Agree             Neutral           Disagree     Strongly Disagree Rating/Count 

 21.51% (20) 61.29% (57) 13.98% (13) 1.08% (1) 2.15% (2)  93 

Other or Neutral (please specify) - 6 Responses 
1. It's hard to gauge the effectiveness. I recall receiving only 1 inquiry (phone call) from a potential guest who saw my 
cabins listed on your website.  
2. If I took the time to go on and do my "mini-website" I would have much greater return,  
3. No one has stayed with us because of our ads with FLTA  
4. We are new innkeepers so still feeling our way a bit!  
5. We find it helpful, especially for the Literature Exchange. We are volunteers, not a business.  
6. It is hard to gauge w so many dif. tourism organizations what the specific return is.   
7. I am not sure, with a new website I don't see my analytics the way I used to. I have not heard any guests say they 
booked because of FLTA  
8. Newer Member, but very pleased with the connections so far!   
9. Very professional and Fun staff makes our dealings with FLTA Great!!   

 
3. Please indicate your level of agreement with the following statement:  
  answered question 93 
  skipped question 0 

As a partner I feel informed about FLTA opportunities.  

Strongly Agree    Agree            Neutral       Disagree  Strongly Disagree      Rating/Count 

 41.94% (39)  47.31% (44)    8.6% (8)        1.08% (1)     1.08% (1)  93 

Comments (please specify) - 7 Responses 
1. You are very good about reaching out to members with e-newsletters and physical mailings.  

2. I do get the e-newsletter as see things there but I guess I'm not sure what all the offerings and opportunities might 
be. What are all the things you can do for us?  
3. All of FLTA emails continue to go to my junk folder even though I've added you as a safe sender. Would you try 
changing my email contact to my other email?  
4. Sometimes the information is last minute, but all is generally helpful. 
5. We are always invited for the events and they are posted in a reasonable time for us to respond and attend. 
6. Working with everyone of you is a gift each day. Thank you. 
7. Many times, the only communication we have about opportunities in through the e-newsletter. More advance 
notice of some of these would be better for our budgeting and resource planning purposes.   
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4. What is the best way for FLTA to communicate with you?  
  answered question 93 
  skipped question 0 

  What is the best way for FLTA to communicate with you? 
 Standard Email E-Newsletter Postal Service    Rating/Count 

    76.34% (71)  21.51% (20)    2.15% (2)                        93 
Comments – 6 Responses 
1. Back up in postal mail can also be helpful  
2. Both email and e-News are effective. 3. I would not mind if there were a meeting/workshop one or two times 
annually to update me on all of the things going on.   
4. Phone call  
5. Telephone  
6. Please use email address. It seems as if several people within the hotel are all receiving different emails from 
FLTA.  
 
 

5. Did you participate in programs offered by FLTA in 2015?  
  answered question 93 
  skipped question 0 

  Response Percent Response    Count 

      Yes           77.42%            72 

                     No           16.13%            15 

 Unsure         5.38%            5  

6. Please check all the programs that you participated in with FLTA in 2015.  
  answered question 86 

  skipped question 7 

  Response        Percent          Count 

Thruway Center Brochure Distribution    13.95%    12 

AAA/CAA Program      8.14%    7 

Consumer Travel Show Brochure Distribution    5.81%    5 

Consumer Travel Show Attendance, Booth Sponsorship   0%    0 

Trade Show (ABA, Heartland RSA) Brochure Distribution   1.6%    1 

Trade Show (ABA, Heartland, RSA) Booth Sponsorship   0%    0  

Annual Literature & Brochure Exchange    54.65%                47 
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Annual FLTA Holiday Party     31.4%                27 

Other Networking Event    11.63%    10 

Travel Guide Advertising     37.21%                                          32 

Map and Mini Guide Advertising    37.21%    26 

Vacation Fun Lead Generator    1.16    1 

FLTA Partner Newsletter Advertising    2.33%    2 

FLTA Public Newsletter Advertising     1.16%    1 

FLTA Exclusive Newsletter        0%    0 

Advertising on FingerLakes.org     16.28%                14 

Coupons on FingerLakes.org     4.65%    4 

Olive Bone Studios Video Production     0%    0 

Cooperative Advertising                 4.65%    4 
(Edible, American Brewer, Tipping Point, USOC) 

Hosted a Media Visit      3.49%    3 

I DID NOT Participate in additional FLTA programs 3.9%    8 

Other/Comments (please specify) – 8 Responses 
1. Was not aware of some of the opportunities listed on this question  
2. Not sure what else?   
3. Will participate in more if time allows.  
4. Media news release by Senator Kirsten Gillibrand  
5. I'm not quite sure what else I advertised in. It might be the map and not the guide... I might be on the website... I'm 
not sure of any of this.   
6. I am always so busy, or in the winter away part of the time that I feel left behind, probably because of some of my 
own fault  
7. Would like to serve on the Marketing Committee  
8. We also sponsored a chocolate Valentines which was heavily promoted through the FLTA Facebook Contest... 

 
7. Please indicate your level of agreement with the following statement:  

  answered question 93 
  skipped question 0 

I feel that FLTA uses technology (e.g. web presence, email, Facebook, 

Twitter) appropriately and advantageously. 

Strongly Agree     Agree             Neutral     Disagree Strongly Disagree Rating/Count 

 25.81% (24)  56.99% (53)   16.13% (15)   1% (0)   0% (0)                      93 
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Comments – 3 Responses  
1. I think the new website will be a great improvement. I also think that promoting facebook posts would greatly 
increase your reach as well as a stronger presence on Instagram.   
2. I don't see all of online participation. But whenever I reach out I get attention from your staff.  
3. …suggest that you add radio & TV advertising in any market within a 6 hr drive to drive traffic to your website  
 

 
8. Please indicate your level of agreement with the following statement:  
  answered question 93 
 skipped question 0 

FLTA's advocacy on legislative issues at the Federal, State, and County 

level is helpful and/or effective. 

Strongly Agree           Agree Neutral      Disagree Strongly Disagree            Rating/Count 

 18.28% (17) 49.46% (46) 31.18% (29) 1.08% (1) 0% (0)      93 

Comments – 9 Responses 
1. Unknown  
2. I wouldn’t know  
3. I am unsure of your involvement here.  
4. I don't really know.  
5. Not sure.  
6. Need more info   
7. Never have known what FLTA does in this aspect... would like to know more.  
8. not well enough informed to answer yet  
9. Many times, FLTAs advocacy efforts are fairly self-serving (line item for their own budget, vs tourism or industry 
specific advocacy)   

 

9. Please indicate your level of agreement with the following statement:  
  answered question 93 
  skipped question 0 
 When I call FLTA's offices, I find the staff helpful and friendly. 

 Strongly Agree       Agree            Neutral       Disagree Strongly Disagree        Rating/Count 

 51.09% (47)    42.39% (39)  6.52% (6)      0% (0)       0.0% (0)     92 

 
10. Please indicate your level of agreement with the following statement: 
  answered question 93 
  skipped question 0 

  Overall, I am satisfied with the services provided by FLTA. 

Strongly Agree     Agree Neutral       Disagree Strongly Disagree Rating/Count 

 40% (34) 49.41% (42) 9.41% (8)     1.18% (1)     0.0% (0)         85 
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11. Please use this section for any other comments you may have regarding the 
Finger Lakes Tourism Alliance. 
  answered question 20 
  skipped question 73 
  Response Count - 20 
 
1. I think that FLTA does a great job marketing the Finger Lakes area. One challenge for small nonprofit members is 
the cost and the additional cost for increased exposure. It would be great if nonprofit organizations could get more 
exposure with little or no cost above the annual membership, which for small nonprofits can be a considerable 
investment. Many guides/newspapers offer a nonprofit rate; perhaps a bundled nonprofit package would benefit 
members like us. That said, the listings in the guide, map, and calendar are a great benefit of membership, and we 
love participating in the literature exchange. Thanks for all you do to promote our area 
2. I think FLTA does a good job. I just feel like there are too many tourism agencies and it can get confusing, 
especially for visitors to the region.  
3. Thanks to all of you for your hard work! You have done a great deal to support. 
4. Not sure we're using this fully...but as a nonprofit our marketing budget is tight!  
5. I should participate in advertising but I never seem to have time to work on an ad or a promotional package, etc.! 
Thank you!  
6. Great job!!  
7. It's hard to gauge the effectiveness. I recall receiving only 1 inquiry (phone call) from a potential guest who saw my 
cabins listed on your website. I have asked for but not received statistics on how many times someone clicked on my 
link on the website. This would be really helpful information to have. I was disappointed in the time that the literature 
exchange was held. With a full time job in Ithaca, I couldn't make it to the exchange. It would have been better if 
started later in the day and extended into the early evening - say 3-7 which would satisfy people wanting to attend 
during the work day as well as those who cannot be there during the workday. I would like to participate in the map or 
website advertising, but it is cost prohibitive, considering the cost of the advertising on top of the annual dues. I really 
don't see the kind of return on investment that would strongly compel me to renew. However, the staff is friendly and 
very helpful, and promptly return email messages and telephone. calls.  
8. I was pleased to meet with Dan to learn how to optimize my membership--although I've not had time to do so it's 
on the calendar to get done!  
9. We're very appreciative of the FLTA staff's professionalism, courteousness and responsiveness.  
10. Helpful, innovative, cutting edge, great staff!!! And always informing of new items and opportunities.  
11. Really appreciate your organization. It is so helpful for businesses in the Finger Lakes region. 
12. Would like more Partner Membership level opportunities within our means. We are not a business, but a 
volunteer group promoting our historic village and small businesses, walkability initiatives, and college / community 
relations. • Would be helpful to be able to be listed in more categories.  
13. I don't ever call the office and I’m not aware of any services provided to me outside of the map?  
14. It can get hard to keep the various tourism organizations straight. There are so many.  
15. Again, my budget is limited being a small business. I don't think I am aware of all the opportunities available that 
do not have additional fees and come included with my subscription. Thank you  
16. I like every other business would prefer that our rack card, at your information center, not be at floor level. 
Companies pay grocery stores a premium to have their products at eye level so they must know that people look up 
or down less frequently. I also wish FLTA would join the NY Farm Bureau, through Seneca County since I asked the 
FLTA President about this, so you could have visibility as a farm supporter with the NYFB sign in your window - and 
so your valuable insight and experience could be shared with NYFB in Albany.  
17. FLTA was largely responsible for our business getting off to a very good start 9 years ago, and has been a major 
factor in our continued growth and success. Excellent service. The best business investment we ever made.  
18. Great staff, Great Vision!! We look forward to many years of cooperation to help us further our business presence 
in our communities and beyond. Thank You for offering these services, it truly unites us in our professions... :)  
19. We are contacted, at various times, and by various staff, about different opportunities. Would be nice to have one 
point of contact, who works jointly with us and the County Legislature, about how funding will be used and benefits   
20. When I call the office I always feel a smile on the other end no matter who I talk to.   

 


