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Partnership Survey 2016 Response Summary 

Total Started Survey: 61 
Total Finished Survey:  61 (100% Completion) 
Overall Average Score:  82% 

1. Please enter your organization name here.  

  answered question 61 
  skipped question 0 
 

2. Please enter your level of agreement with the following statement:  

  answered question 61 
  skipped question 0 

a. I receive a return on my investment with FLTA  

 Strongly Agree     Agree             Neutral           Disagree     Strongly Disagree Rating/Count 

 21.7% (13)  58.3% (35) 11.7% (7) 3.3% (2) 5.0% (3)        61 

 

b. As a partner, I feel informed about FLTA opportunities.  

 Strongly Agree     Agree             Neutral           Disagree     Strongly Disagree Rating/Count 

 39.3% (24)  52.5% (32) 3.3% (2) 1.6% (1) 3.2% (2)        61 

 

c. I feel FLTA uses technology (i.e. we presence, email, Facebook, Twitter, 

etc) effectively and advantageously.    

 Strongly Agree     Agree             Neutral           Disagree     Strongly Disagree Rating/Count 

 29.5% (17)  59.2% (36) 8.2% (5) 0% (0)  2% (2)          61 

 

d. FLTA’s advocacy on legislative issues at the Federal, State, and County 

level is helpful and/or effective to the tourism industry.  

 Strongly Agree     Agree             Neutral           Disagree     Strongly Disagree Rating/Count 

 23.3% (14)  43.3% (26) 28.3% (17) 1.7% (1) 3.3% (2)        61 
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e. When I call the FLTA office, I find the staff helpful and friendly.   

 Strongly Agree     Agree             Neutral           Disagree     Strongly Disagree Rating/Count 

 55.7% (34)  32.8% (20) 8.2% (5) 0% (0)  3.2% (2)        61 

 

f. Overall I am satisfied by the services provided by FLTA.   

 Strongly Agree     Agree             Neutral           Disagree     Strongly Disagree Rating/Count 

 34.4% (21)  55.7% (34) 3.3% (2) 3.3% (2) 3.3% (2)        61 

 
3. What is the best way for FLTA to communicate with you?  
  answered question 61 
  skipped question 0 

  What is the best way for FLTA to communicate with you? 

 Standard Email E-Newsletter Postal Service Other (please specify) Rating/Count 

    98.4% (60)  38.8% (1)     0% (4)           0% (0)                      61 

5. Did you participate in programs offered by FLTA in 2016?  
  answered question 61 
  skipped question 0 

  Response Percent Response    Count 

      Yes            52.5%            32 

                     No           31.2%            19 

6. Please check all the programs that you participated in with FLTA in 2012.  
  answered question 49 

  skipped question 12 

  Response        Percent          Count 

Travel Guide Ad       67.4%    33 

Map and Mini Guide  Ad     42.9%    21 
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FingerLakes.org Ad       12.2%    6 

Additional Photos for Partner Page      14.3%    7 

Public Newsletter Ad          0%                  0 

Partner Newsletter Ad          0%                0 

Exclusive Newsletter           0%                                          0 

Group Travel Planner Ad     6.1%    3 

AAA/CAA Program      8.2%    4 

Information Center Brochure Distribution   34.7%    17 

Concierge Package      2.0%    1 

Cooperative Advertising      2.0%    1 

Consumer Show Distribution       0%    0 

Consumer Show Sponsorship       0%    0 

Trade Show (ABA) Brochure Sponsorship  4.1%    2 

Attended the Literature Exchange   51.0%    25 

Attended the Holiday Party    28.6%    14 

Hosted a Media Visit     4.1%    2 

Other (please specify)      12.2%    6 

Other (please specify) – 6 Responses 

1. I think the promo that we did with Facebook and highway billboard was concierge? 
2. PBA Neighborhood Night  
3. Beer Trail Map & Ad in Beer Trail Map  
4. Meeting at Waterloo Outlets to go over our presence in FLTA. Very good!  
5. I am sure there are more.  
6. I am a member of the FLTA Board.  

6. Please use this section to provide any additional comments or feedback you 
may have regarding the Finger Lakes Tourism Alliance:  
  answered question 23 
  skipped question 38 
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1. Website has serious flaws. Photos are blurry. Dining section does not have a community listing so you 
can jump to the correct page, only a "next page" option. Greatly preferred the "old" website.  
2. Great organization.....  
3. I APPRECIATED WHEN SALES CAME TO THE STORE AND WALKED ME THROUGH THE 
WEBSITE. IT WAS VERY HELPFUL.  
4. An excellent organization, always moving in the right direction. 
5. I'm very happy with al the resources FLTA gives me. My only complaint is I have not take advantage of 
all that I can inside the organization. I will continue to make time for meetings! Very happy being a 
member :)  
6. Would love to see more cooperative television and radio advertising if possible.  
7. I'm not sure that I'll subscribe individually again, I'm a member of BBVRGI and we already pay for this.  
8. I could use more help understanding what things I can do with this service that fit my organization's 
needs.  
9.It is nice to be a part of your organization. Thank you.  
10. Attended the 2017 literature exchange for the first time. It was better than I expected and I am sorry I 
missed it in 2016. I made lots of contacts and handed out close to 1000 rack cards for Cayuga Lake 
Cabins/CLC Tours!  
11. I think you are doing a good job promoting The Finger Lakes Region.  
12. Perhaps you could share more stats on potential visitor contact (website traffic; literature distribution; 
show and HQ traffic, etc.) We see referrals from FLTA website to ours but don't know how effective we 
are at attracting a share of the potential volume. If those stats are published (and we missed it), please 
guide us to them. Thanks!  
13. You all are doing a great job! Keep up the good work!  
14. Finger Lakes Tourism Alliance is an integral part of our operating budget. Although we are unable to 
afford large ads we feel that we get the best from FLTA and its publications.  
15. Staff is committed and helpful 
16. You guys rock! We appreciate you :)  
17. I am always satisfied with the service I receive from all of the staff. Please share more details about 
the Holiday Party. Have a great day!  
18. FLTA maintains a high degree of interest and dedication to promoting tourism in this area.  
19. We just opened and we look forward to doing more with the FLTA, we have many common goals.  
20. Being a manufacturing business, this organization does nothing for our membership dollars. It would 
be a great plus and a boost to your membership to put something out for Mfg. in the areas. This would 
help those who are looking to relocate to this area.  
21. We are so lucky to have Cindy and Karan and all of the rest working so wonderfully at FLTA.  
22. Again, use Radio & TV to drive traffic to your web site. Seen the TV spot for Buffalo, NY airing in our 
market yet?  
23. I feel that there is a lot of support for and emphasis of the hotel partners and not nearly as much for 
the bed and breakfasts and smaller inns. With 150 new hotel rooms in Penn Yan just in the last year 
alone, our business is starting to feel some hurt.  

 


